or broker or other intermediary who by his occu- 
pation holds himself out as having such knowl- 
edge or skill.” 

Substantial precedent exists for having special 
legal standards for merchants; the early mer- 
chants were very mobile traders who traveled ex- 
tensively. The Common Law was land-oriented 
and ill-equipped to handle the disputes that occa- 
sionally arose between these early businessmen. 
Consequently, the law merchant was created by 
businessmen for their transactions and, over a 
period of time it was gradually assimilated into 
English common law. The English judges later 
decided that if a rule was applicable to a commer- 
cial transaction, it mattered not whether the par- 
ticipants were merchants. This concept has per- 
sisted until the drafting of the U.C.C. Prior to 
the Code many businessmen felt, as their early 
predecessors did, that the contemporary law was 
ill-equipped to meet the needs of business. This 
is particularly true since we have come nearly full 
circle and again businesses are becoming more 
mobile. Most merchants also have honored the 
ethical responsibility to carry out their promises, 
but an irritating minority made expectations un- 
reliable by emphasizing legal technicalities and 
ignoring ethical standards. The Code has broad- 
ened the legal standards of merchants by partially 
adopting the ethical practices followed by the ma- 


jority of merchants. It is fitting that “merchants” 
who originated our basic commercial laws and 
separated them from nonmerchant or noncom- 
mercial law should again lead the way in revising 
commercial law to accommodate changing busi- 
ness needs. 


CONCLUSION 


In all states, including Florida, the Bar Asso- 
ciation, various banking groups, other business 
associations, and educational institutions under 
their continuing education programs have pre- 
sented seminars to which lawyers, businessmen, 
and other interested persons have been invited. 
Their reports have been nearly unanimous in the 
belief that the transition to the U.C.C. can be ac- 
complished smoothly, and that the Code will work 
in practice. Local groups will probably sponsor 
additional seminars in the near future. 

The Uniform Commercial Code can simplify 
the legal aspects of business transactions if its 
function is understood, but it is not a customized 
set of rules that will automatically ensure the 
happy ending of all transactions. Businessmen 
and others must realize that commercial law rules 
are largely presumed intentions; unhappy results 
will be commonplace unless care is exercised to 
see that what the law presumes and what is in- 
tended are one and the same. 
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